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REFRESH 

Goal: halving per capita food waste 
Sustainable Development Goal 12.3 

 
26 partners across 12 EU countries & China  
Stakeholder meetings, Community of Experts, 

Research (e.g. valorisation, modelling, law, 
consumers) 

 

From farm to fork 
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Study 

Survey 
3354 respondents 

 
Main responsible of their household   

Household composition, age, gender, 

education, income, location 
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What do they waste?  
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What do they waste? 
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What is of influence? 

Motivation 

Abilities Opportunities 
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Don’t they care? - Thoughts and feelings 

Motivation 
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Awareness of consequences 

Motivation 
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It’s all about the social norm! 

Motivation 
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Many priorities 

Health 
Motivation 
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What seems to be of influence: 

Motivation 

Yes 
 

Belief others do not waste 
Thoughts and feelings 
 

No 
 

Awareness of consequences 
Belief others disapprove of 
them wasting food 
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Feeling in control 

Abilities 

Creative cooking 

Prolonging shelf-
life 

Accurate planning 
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What does not seem to have an effect: 

Perceived difficulty assessing food safety 

Abilities 
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Feeling in control 

Opportunities 

Unforeseen events 

Quality & quantity  
supply 
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What does not seem to have an effect: 

Opportunities 

Perceived accessibility of stores 
 

Perceived available equipment to store food 
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What can we do? 

Motivation 

Law 
Campaigns 

Abilities Opportunities 
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You may not want to focus on: 

Consequences of wasting food 
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You may not want to emphasize: 

Lack of control  
Wasting food is normal 
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You do want to focus on: 

Improving skills & 
knowledge 
 
Set norm to prevent 

food waste 
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Retail setting 

 Quality of the products  

 
 Package size 
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Thank you! 

 
 Questions? 

 
 

Lisanne.vangeffen@wur.nl 
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